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Health Literacy
● Health Literacy: One’s ability to receive, process, and understand basic health 

information and services needed to make appropriate health decisions
○ Those with low health literacy are known to have worse health outcomes

● Limited health literacy affects specific demographics
○ Low socioeconomic status
○ Elderly
○ People of color
○ Vulnerable immigrant populations
○ Individuals with English as a second language (ESL)

● Must use methods employed by audience of interest to reach the population



Michelle Obama Turnip Vine

http://www.youtube.com/watch?v=91YN9Wptbrs


NLM Animations
● Emerged because teachers requested audiovisual resources
● Based on a diverse set of science topics

● Ozone, Mercury, Pesticides, and Lead
● Connect chemistry, biology, and health

● Display the ecological and environmental impact



Why Animations?
● Accommodates short attention spans
● Makes complex things easy to understand
● Visually engaging
● Uses humor
● Delivers memorable messages
● (Relatively) easy and inexpensive to produce
● Research shows animations are a helpful vehicle to retain information

http://goanimate.com/videos/0hkVVSsvs0xM


Engaging Health Messages
● Relevant and applicable to current issues 
● Addresses individual’s attitudes, values, beliefs 

○ Considers social pressures/behaviors/influences 
● Uses culturally exclusive strategies, materials, and methods to personalize 

information
● Clear and understandable 
● Credible (research based and theory driven) 
● Mentions costs/risks/benefits 
● Uses different methods to involve audience
● Promotes self-efficacy (participants feel like they can do it) 



The US National Library of Medicine
Presents: “A Zest for Pests”

http://www.youtube.com/watch?v=dVIoHYIwlY8


Health Communication Considerations
● Tool to deliver the health message

○ Youtube, Vine, GoAnimate, Infographics, Memes
● Message Length
● Content

○ Relevant
● A script’s language

○ Word choice matches intended audience
○ Understandable

● Balance between information provision and entertainment
● 3 necessities when providing health information

○ Accurate
○ Accessible
○ Actionable



Animation Process Step 1: Research



Animation Process Step 2: Storyboarding



Animation Process Step 3: Animating



Animation Process Step 3: Voice 
Recording



Closing Thoughts
● Anyone can do health communication

○ Formally or informally
○ Various outlets to do health communication

● As future health professionals, consider how you’ll promote health literacy 
and who you’ll impact



Questions?



Thank You!

Special thanks to Alla Keselman, Einas Ahmed, and Karen Matzkin
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